
 

Dundee University Students’ Association 

Job Description – Marketing and Communications Manager 

About DUSA 

Dundee University Students’ Association (DUSA) is a charity with over 17,000 members. We are the 

most successful students’ union in Scotland and one of the top five within the UK. We create 

welcoming, safe and valued physical and virtual spaces for students to come together to socialise, be 

part of clubs and societies, learn, volunteer, work and access advice, guidance and support. Enabling 

them to pursue their ambitions and maximise their individual and collective impact. While our main 

building is located in the city centre of Dundee, we have satellite site in Ninewells and Kirkcaldy. 

 

University of Dundee is one of the UK’s leading universities – internationally recognised for science, 

medicine and engineering, amongst many other disciplines. Conveniently located on the banks of the 

River Tay, the main campus is located in the heart of Dundee, a friendly and affordable city with a 

rich heritage in design and technology. There are also campuses at Ninewells Hospital and in 

Kirkcaldy.  

 

The student demographic is changing and so are we. DUSA has begun developing an ambitious new 

Vision and 5-year Strategic Plan uniting all aspects of DUSA to ensure student experience is at the 

heart of everything we do. There has never been a better time to join our organisation. If the prospect 

of playing a leading role in developing our brand identity and creating and implementing our strategic 

communications plan excites you then you could be the person we are looking for.  

 
The role of Marketing and Communications Manager is a newly created role, reporting to the Head of 

Strategy, Performance and Impact Measurement. This role will support DUSA to significantly improve 

engagement with students and raise awareness of the wide range of supports, student-led campaigns 

and recreational services DUSA provide to students. The post-holder will work closely with DUSA’s 

annually democratically elected Executive Officers and support them to make an impact. 

The Role 

If you enjoy being part of a fast-paced forward-thinking organisation and like to make a lasting 

difference, this role could be for you. You’ll need to be proactive in spotting opportunities to secure 

coverage to advance our strategic objectives. You’ll also need industry knowledge of trends in print 

and digital media, particularly social media trends. You must be able to work well under pressure 

when required and have an ability to think big and deliver on time. You will be required to work 

collaboratively and flexibly across the organisation, helping to meet the needs of all departments. 

The list below gives a flavour of the range of responsibilities, it is not exhaustive and will change 

over time as the needs of the organisation change. There is ample opportunity to shape the future 

of this team, you will have 2 direct reports to support you in meeting the objectives of the team. 



• Work with key stakeholders to create DUSA's brand identity, producing a style guide for all 

publications and communications 

• Develop and implement a strategic communications and media plan for DUSA, making it 

engaging for our diverse and ever-evolving 17,000 students. 

• Review and redevelop DUSA's website taking responsibility for all website content, including 

regular updates and reflecting the dynamic nature of the work of the organisation 

• Leading on the delivery of high-profile positive media, securing quality and consistent media 

coverage, supporting DUSA to deliver on its strategic and campaign objectives 

• Delivering media training in support of DUSA's media strategy 

• Monitoring and reporting on media coverage, using this to inform and engage colleagues, 

students, trustees and other stakeholders 

• To develop and implement a forward plan/calendar for communications activity so that 

DUSA is prepared to take advantage of key promotional opportunities with key messages 

and/or media package/social media plan in place 

• Managing the production of the DUSA's members newsletter 

• Ensuring that communications are strategic, on brand, and support DUSA's objectives and in 

line with local strategies and plans. 

• Developing and maintaining DUSA's websites, social channels and overall digital content, 

ensuring that our digital presence aligns with our Brand identity and key messages 

• Preparing annual reports 

• Supporting implementation of the organisations strategic plan 

• Lead on other communication activities as defined by the President and Head of Strategy, 

Performance and Impact Measurement  

• Liaising with the Executive Committee and Head of Operations around press opportunities 

and co-ordinating the creation of articles for press and publications 

• Build relationships with key media contacts to promote DUSA and the work of our teams and 

position DUSA as the ‘go to organisation’ for student engagement 

• Responsible for DUSA's images and videos within its image database for use in print 

materials and publications 

• Ensure compliance with all data protection regulations relevant to DUSA's communications 

• To advise Executive Committee, CEO, senior management and operational teams on the 

communications activity required to positively support strategic objectives, and to make them 

aware of any emerging issues or risks  

• To develop a range of Quality Performance Indicators to measure and evaluate the impact of 

communications activity, and provide regular reports to the Executive Committee and Senior 

Management  

• Support the delivery and project management of Executive Officer led campaigns 

• Holding strategic relationships with key stakeholders (UoD, local media) 

The Person 

• Courageous leader with experience of working collaboratively with teams and individuals 

• Keen interest in web development and strategy (including SEO) with flair for graphic design 

• Demonstrable commitment to continuous improvement with a high degree of initiative 

• Brilliant stakeholder engagement and relationship-building skills, with the ability to positively 

influence, gain confidence and build credibility 

• Advanced writing and editing skills with a keen eye for a story and attention to detail  



        

 

 

• Visual storytelling skills, including writing articles, blog pieces, social media posts  

• Excellent verbal and communications skills with the ability to present, listen and influence a 

range of internal and external audiences  

• Strong project management skills and the ability to work across multiple complex projects at 

any one time 

• Adaptable, accommodating, helpful and able to respond promptly and effectively to 

emerging issues 

• Strategic and critical thinking skills and the ability to build buy in for new initiatives and ideas 

• Can do attitude and team player 

Qualifications/Knowledge/Experience 

• Degree level qualification in a relevant discipline or extensive experience in the field of 
marketing and communications, 

• Knowledge and experience of Microsoft Office 365, Project management and Design 
software 

• Knowledge and experience of printers and printing techniques 

• Experience of developing high quality communications, PR material and marketing (including 

digital) 

• Copy writing experience – website, social media and press releases. 

• Experience in working with designers and printers 

• Experience of using website content management systems  

• Experience of managing the production of publications  

• Knowledge of online campaign action platforms or petition tools 

• Understanding of best practice in press and digital communications, including supporter 
email 

• Understanding of how campaign groups can make best use of social media 

• Ability to work flexible hours  
 

Hours of Work 

The post is full-time 35 hours per week with the hours worked each week varied in line with 

organisational requirements. 

 

No additional payments or allowances and no contractual entitlement to overtime. 

 

        

 


